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(PRIMARY 2 COLOR VERSION)

The Logo 
 
United Direct Solutions’ logo is formed by a 
combination of the monogram symbol and 
wordmark. The monogram and the wordmark are 
the primary visual elements in the overall identity 
system. They are the unifying link in all chains of 
communication within the organization and with the 
public. When combined, these elements must always 
appear in the spatial relationship shown. 
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Logo Colors 

The accuracy of these logo colors are critical in 
execution. The Primary logo uses 2 colors. 

Print Recommendations: 2 color printing is 
recommended when possible. The Black or Grey 
logo should be used only when printing is limited 
to black and white. 

2 Color logo (Primary logo) White logo

Grey logo  
(limited use—for b/w reproduction only) 

Black logo  
(limited use—for b/w reproduction only) 
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Using the Logo on Color 

Careful consideration must be made to maintain 
the legibility of the logo. There must be sufficient 
contrast between the logo and the background it 
appears on. 
 
If specialty printing is a option, the 1 color 
version of the logo can be embossed or 
debossed. Any version of the logo may have a 
spot varnish or UV treatment applied to it.

It is acceptable to reverse the logo to white (on a 
dark background) for maximum legibility. 

2 Color logo on light background White logo on dark background

2 Color logo on white Grey logo on light background
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MINIMUM CLEAR SPACE: 
Width of 3 “U”s on each side.

MINIMUM SIZE: 
0.75 inches

Clear Space 
& Minimum Size

MINIMUM CLEAR SPACE

The clear space around the United Direct 
Solutions’ logo ensures that no other graphic 
elements interfere with its clarity, legibility 
and integrity.

A minimum clear space around the logo of the 
width of three letter “U”s is recommended. This 
means that no graphic, text or image may intrude 
upon this area.

MINIMUM SIZE

In order to maintain detail and legibility, the logo 
should not appear in print smaller than 0.75 in 
(19.05 mm) in width. 
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Digital Use  
of the Logo 

When using the logo on digital platforms, 
usage rules are flexible, taking into account 
information hierarchy and platform 
limitations.

SIZING: Adjust sizing proportionately for the 
screen size, from desktop, to table, to mobile. 
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DESKTOP: RGB logo on white/light background 
205px x 55px

DIGITAL USE

TABLET & MOBILE: RGB logo on white/light background; 
158px x 44px

FIRST CHOICE

FIRST CHOICE

SECONDARY OPTION

SECONDARY OPTION
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Incorrect Uses

The United Direct Solutions identity was 
carefully crafted for balance and uniformity. 
Please avoid these uses in order to ensure its 
integrity and consistency. 

1.  DO NOT DISTORT THE LOGO.

2. DO NOT CHANGE FONTS.

3.  DO NOT ROTATE.

4. DO NOT ADD SPECIAL EFFECTS. 

5. DO NOT INTERCHANGE COLORS. 

6. DO NOT REARRANGE LOGO ELEMENTS. 

7. DO NOT CHANGE PROPORTIONS OF  
 LOGO ELEMENTS. 

8. DO NOT USE ON A LOW-CONTRAST OR 
 CONFLICTING BACKGROUND COLOR.  



Design Elements
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HEX/HTML E7EAEF 
CMYK
C 	8
M 	5
Y 	 3
K 	 0

HEX/HTML E7EAEF - FFFFFF 
CMYK
C 	8
M 	5
Y 	 3
K 	 0

RGB 
R	 231
G	234 
B	 239

SECONDARY COLORS

SECONDARY GRADIENTS (FADE TO WHITE)

HEX/HTML 1A3D6D
CMYK
C 	100 
M 83
Y 	 31
K 	 17

HEX/HTML 6FA84F
CMYK
C 	62 
M  13
Y 	 92
K 	 1

RGB 
R	 28
G	60
B	 110

RGB 
R	 112
G	 169
B	 79

PRIMARY PANTONE ® COLORS

PMS 654
 
Specialty color  
for spot color  
printing only.

PMS 7489
 
Specialty color  
for spot color  
printing only.

HEX/HTML F6F6F2
CMYK
C 	2 
M 	1
Y 	 3
K 	 0

HEX/HTML F6F6F2  - FFFFFF 
CMYK
C 	2 
M 	1
Y 	 3
K 	 0

RGB 
R	 246 
G	 246 
B	 242

RGB 
R	 246 
G	 246 
B	 242

HEX/HTML EDEDED
CMYK
C 	 6 
M  	4 
Y 	 4 
K 	 0

HEX/HTML EDEDED  - FFFFFF
CMYK
C 	 6 
M  	4 
Y 	 4 
K 	 0

RGB 
R	 237
G	 237 
B	 237

RGB 
R	 237
G	 237 
B	 237

Color Palette 

Adherence to color standards enhances the 

distinctiveness and memorability of United 

Direct Solutions. 

To principle primary color is PMS 654. The 
green PMS 7489 may be best used sparingly. 

The neutral secondary colors are used for 
support, as background, or as accents. 
Gradient versions (fading to white) can also be 
considered. 

Web Colors & Accessibility: Slight modification 
to color values may be allowed to comply with 
and meet WCAG requirements (Web Content 
Accessibility Guidelines).
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DM SANS  

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz  

0123456789

SWEET SANS 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz  

0123456789

Typography - Print 

United Direct Solutions’ brand typefaces play 
an important role in communicating its visual 
look and feel. 
 
DM SANS 

A clean and contemporary sans serif typeface 
that gives the visual identity an understated 
and modern feel. Ideal for body copy, but can 
be considered for headings.  
 
SWEET SANS 
A contrasting extended typeface, Sweet Sans 
is best suited for headings and sub heads.
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H1

H2

H3

H4

H5

H6

P

Innovative Services
INNOVATIVE SERVICES

Innovative, Consistency and Excellence

Innovative, Consistency and Excellence

DIGITAL & DIRECT MAIL

A LASTING PARTNERSHIP TO 

ENRICH YOUR BUSINESS

United Mail is a direct marketing company 

rooted in direct mail, data analytics, and 

variable-print. United Mail could save your 

company significant time and money. 

Typography - Digital 
Desktop 

Please reference these stylings for use in CSS; 
intended for Desktop resolution.

DM SANS BOLD, FONT-SIZE: 130PX, LINE-HEIGHT: 1.1EM, #1A3D6D 

DM SANS BOLD, FONT-SIZE: 90PX, LINE-HEIGHT: 100PX, UPPERCASE, #1A3D6D

DM SANS BOLD, FONT-SIZE: 48PX, LINE-HEIGHT: 54PX, #000000

DM SANS BOLD, FONT-SIZE: 32PX, LINE-HEIGHT: 36PX, #000000

DM SANS BOLD,  FONT-SIZE: 19PX, LINE-HEIGHT: 28PX, UPPERCASE, #000000

DM SANS BOLD, FONT-SIZE: 13PX, LINE-HEIGHT: 20PX, UPPERCASE, #000000

DM SANS REGULAR, FONT-SIZE: 17PX, LINE-HEIGHT: 22PX, #000000
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Innovative Services

INNOVATIVE SERVICES

Innovative, Consistency and Excellence

Innovative, Consistency and Excellence

DIGITAL & DIRECT MAIL

A LASTING PARTNERSHIP TO 
ENRICH YOUR BUSINESS

United Mail is a direct marketing company 

rooted in direct mail, data analytics, and 

variable-print. United Mail could save your 

company significant time and money. 

Typography - Digital 
Mobile 

Please reference these stylings for use in CSS; 
intended for Mobile resolution.

DM SANS BOLD, FONT-SIZE: 72PX, LINE-HEIGHT: 80PX, #1A3D6D 

DM SANS BOLD, FONT-SIZE: 42PX, LINE-HEIGHT: 46PX, UPPERCASE, #1A3D6D

DM SANS BOLD, FONT-SIZE: 34PX, LINE-HEIGHT: 38PX, #000000

DM SANS BOLD, FONT-SIZE: 26PX, LINE-HEIGHT: 30PX, #000000

DM SANS BOLD,  FONT-SIZE: 19PX, LINE-HEIGHT: 24PX, UPPERCASE, #000000

DM SANS BOLD, FONT-SIZE: 13PX, LINE-HEIGHT: 18PX, UPPERCASE, #000000

DM SANS REGULAR, FONT-SIZE: 17PX, LINE-HEIGHT: 22PX, #000000
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REGULAR HOVER PRESSED DISABLED

Web UI Elements 

Please reference these stylings for use in CSS.

BUTTONS

Learn More Learn More Learn More Learn More

Learn More Learn More Learn More Learn More

Learn More Learn More Learn More Learn More


